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The Implication of Brand Leadership of FaceBook Effect for Taiwan
School Management of Principals

Chen, Mu-Jin (Professor of College of Education, National Cheng-Chi University)

Wan, Kep-Ru (Master Degree of Department of Education, National Cheng-Chi University)

ABSTRACT

Effect of FaceBook with the information and communication technology in the
microblogging to flourish. Show the charm of network services. More to promote the
online community and social networks. The current global users has reached eight
hundred million of FaceBook. Communication of FaceBook has become a society of
the masses love the interactive sharing tools. The effect of FaceBook community in a
rapid increase in innovation and change. Gradually formed the culture of brand
marketing. Facebook plays a very important role in the field of brand leadership.
Therefore, in particular, the "Facebook effect” study asked the following three
revealed: 1. In using Facebook link school brand marketing. 2. In the development of
Facebook to promote school brand marketing. 3. Brand leadership in the application
of Facebook to promote school. Promote brand leadership in schools Reference for
Taiwan School Management of Principals.
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