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傳媒接受金錢，故意將廣告當作新聞或節目，是欺騙讀者、聽眾與觀眾的行為。政府為私利的置入與欺騙，不能原諒，若是私人為之，可以是傳媒與商業的民事「契約」，政府不該聞問嗎？有種看法認為，此舉「容或有所爭議，但國家不宜介入規範」。

不過，置入行銷沒有台灣嚴重，但比歐洲頻繁許多的美國，好像另有看法。這裡是指付費打歌，另一種高段的置入行銷，在美國遭受打壓的狀態。

音樂商出錢讓歌手在劇場演唱某些歌曲，英國最早，傳至美國後，首度在1890年遭致圍剿。但官方的壓制沒有滅絕這個現象，歷經多次的取締，付費打歌到了1950年代更是「升級」，從支付電臺轉至由公關公司執行。1959年，國會啟動調查，認爲這是「不道德的、錯誤的、該受譴責的賄賂行爲」，次年修正後的傳播法將DJ個人取費播歌列為犯法 。只是，貓捉老鼠的遊戲未曾停止。2002年，美國演藝人員及其他團體（包括有聲出版公會）聯合致函聯邦傳播委員會，要求深入調查付費打歌的實況。2004年至2006年，在紐約州檢察官史丕澤（Eliot Spitzer）介入後，Sony、BMG、Warner、Universal及EMI Music等世界四大唱片公司，先後同意支付鉅款，並同意停止付費打歌行爲，換取不起訴。

 
付費打歌欺騙歌迷的現象在美國屢禁不止，不是業界收入不夠，致使鋌而走險，不值得同情。台灣傳媒的置入行銷近十年日趨嚴重，卻多少有廣告市場低疲而傳媒收入短缺的窘境，我們的業界假使有個有效的資方公會或勞方工會，應該就能協商，通通不做置入行銷，政府與廠商也就不得不誠實面對，就會光明正大廣告與行銷，傳媒的廣告收入於是並不減少。如今，公會與工會兩相無力，假使居然可以讓政府先不置入，再以相關政策調節與要求，廠商不欺瞞，傳媒不委屈，那就是否及泰來，政府介入變成好事一樁。
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Freeing the media from embedded marketing

By Feng Chien-San 馮建三 

Broadcast media companies that accept money and intentionally make advertisements appear to be news or programming are deceiving their audience. It is unforgivable for a government to use embedded marketing to cheat people in pursuit of its own interests. However, if a private entity uses embedded marketing, it could be considered a civil contract between the media and the business concerned. Should the government just ignore this?

According to one view, such behavior may indeed be contentious, but the government should not intervene to regulate it.

In the US, where embedded marketing is not as serious as it is in Taiwan, but far more common than in Europe, music companies have long paid to have songs promoted on air, a practice known as or “pay to play.”

The UK was the first country to allow musicians play certain songs in theaters for payment and that practice later spread to the US, though the government tried to stop it as early as 1890. However, efforts to do so proved unsuccessful. Indeed, pay to play was taken to new heights in the 1950s when radio stations were no longer paid directly and the task was handed over to PR companies. In 1959, the US Congress launched an investigation, in the belief that the practice was immoral and tantamount to bribery. The following year, broadcasting laws were changed, making it illegal for disc jockeys to accept money to play songs.

However, this cat and mouse game has gone on regardless. In 2002, people involved in the US entertainment industry and other groups, including the Audio Publishers Association, sent a joint letter to the Federal Communications Commission in which they demanded a detailed investigation into pay to play arrangements.

From 2004 to 2006, former New York State attorney general Eliot Spitzer brought cases against four of the world’s largest music companies, including Sony, who eventually agreed to pay huge settlements and stop engaging in pay to play activities in exchange for not having charges brought against them.

Over the past decade, embedded marketing has become increasingly worse in Taiwan’s broadcast media. This is in some way linked to falling incomes for the broadcast companies because of a weaker advertising market.

If we had effective professional associations and labor unions, an agreement could be negotiated to bring an end to embedded marketing. The government and businesses would then have no choice but to face the issue honestly, and conduct advertising and marketing in an open and dignified manner. In this way, the advertising income of the broadcast media would not decrease. However, these associations and trade unions have not been of much help so far.

If the government refrained from using embedded marketing and introduced the necessary policy adjustments, companies would not have to deceive people and broadcast media would not be in the awkward situation they currently find themselves in. This would be a change for the better and government involvement could then be considered a positive thing.
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